Advocating for better prostate
cancer outcomes

n early 2024, the CUA Board of Directors and

Committee Chairs developed a new strategic

plan that will guide our organization into 2029.
The plan includes the following strategic goals: 1)
membership growth, engagement and connection;
2) the trusted urologic education resource for
health professionals & patients; 3) The Voice of
Urology in Canada; and 4) innovative urological
research in Canada.

While our goal of being The Voice of Urology in
Canada is unchanged from the previous iteration
of our strategic plan, the approach engaged to
achieve it will take a slightly different path, with
more of a focus on advocacy.

Our objectives are two-fold: to advocate on
behalf of the profession to improve urologic and
urologic oncology care, and to engage stakehold-
ers supporting urologic health to optimize advo-
cacy efforts. With these objectives in mind, at
the end of 2024, we embarked on both Urology
Awareness (September) and Prostate Cancer
Awareness (November) online campaigns.

The Prostate Cancer Awareness campaign
aimed to raise public awareness of prostate
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cancer and the role of urologists in treating this
disease, particularly considering the outdated rec-
ommendations from the Canadian Task Force
on Preventive Health Care on prostate can-
cer screening, which did not include adequate
consultation with urologists and have negatively
impacted the health of many Canadians. As part
of its advocacy portfolio, the CUA is calling on
the federal government to take urgent action to
correct course and shift the focus to effective pre-
vention. In fact, our social media-based campaign
— featuring posts on prostate-specific antigen
testing, prostate cancer treatment options, the
role of genetic testing, and the importance of
urologists as leaders in treating prostate cancer
— was launched with a media press release in
November sent to all national MPs.

The hope is that these efforts will ultimately
lead to improved screening and early detection
so as to limit spread, mitigate negative health out-
comes, and reduce the morbidity of advanced and
metastatic prostate cancer for Canadians at risk.
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For free access to the CUA's prostate cancer screening tool card (in English and French), visit
UROpedia.com. Members can also request complimentary printed copies.
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The CUA exists to
promote the highest
standard of urologic
care for Canadians and
to advance the art and
science of urology.
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